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St ate of Reti rement

Retirement Plan, by Annual Earnings and Employer Size (Number of Employees), 2024
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YOUR MONEY Retirement Plan Participation by Income (2018-2024)
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Percentage of Wage and Salary Workers Ages 21-64 Who Participated in an Employment-Based
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Saving for retirement vs. managing debt o
N eabowu bt whial fnd oduariwc

= CNBC MARKETS BUSINESS INVESTING TECH POLITICS VIDEO INVESTINGCLUB — PRO - LvEsTRE Q of retirees agree that debt is
negatively impacting their ability to
saasvoe veormiolidablv ie relccomif.C

YOUR MONEY

Higher-income American consumers are showing
signs of stress

PUBLISHED MON, JAN 27 2025.1:31 PM EST | UPDATED TUE, JAN 28 2025.6:32 AM EST . . . .
More retirees and workers agree that retirement savings is not
Stephanie Dhue - Sharon Epperson o o . spe
6 orsTEPHANIE-DHUE/ () o/IN/SHARONEPPERSONCNEC a priority for their families than last year.

@STEPHANIEDHUE

Retirement Savings is Not a Priority Relative to Current Family Needs
(2025 Workers n=1,042; 2025 Retirees n=1,005)

Workers Retirees

New EBRI & JPMC Per sonal Finance Research
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Washington and Retirement Policy
Workers Who Participated in an Employment

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

Source: Employee Benefit Research Institute estimates of the 2025 March Current Population Survey.
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Washington & Retirement ~—-"° -~
El i gible for &Savnemasr yMa(ti c Saver's Match—Eligible Contributors by

Potential Number of Individuals Eligible for the Saver's Income
Eligible Contributors (millions)
MatCh Bl | | | | |
. . $50k—$75k
83.8 (would include some withoL  sao-ssox |
All Returns wage income) §3Ok—240k ] ‘ |
25k-530k
W-2 69.0 (only those with W2 income)  saox-s2sk |
$15k-$20k
$10k-$15k |

Potential Number of Individuals Who Would Have Beer ss«siok r

$1-55k

Able to Use the Saver's Match by Contributing to an ‘ |
Employer Plan or an IRA o 1 2 3 4 5 & 7 8

Total eligible contributors: 21.9 million | Largest group: $50k=575k income

Employer Plan Contributions 18.9
Traditional IRAs* 1.0
*
Roth IRAs 2.0 AGI cutoffs for the Saver 6s Mat
Single and married filing separately: $35,500 (phase-out range:
Total 21.9 $20,500 to $35,500).

Married filing jointly: $71,000 (phase-out range: $41,000 to $71,000).

Source: EBRI estimates using-8%8 tabulations and the EBRI Integrated 401(k) Plan/IRA Database. Head of household: $53,250 (phase-out range: $30,750 to $53,250).
*Excludes those also with a 401(k) plan.

G{ATAy3a GKS al NJ S (EBRI BN Hij&eS602 (ErghbyeEBenetit ReésEafCiEIdstitute,

February 29, 2024).

EBRI EMPLOYEE BENEFIT 7
RESEARCH INSTITUTE

© Employee Benefit Research Institute




Retirement accounts and leakage

‘ : ‘ Search quotes, news & videos Q WATCHLIST

Figure 12
Three-Fifths View Their HSA as a Savings Account

= MARKETS BUSINESS INVESTING TECH POLITICS VIDEO INVESTING CLUB — PRO
How do you view this account?2
Has an HSA

PERSONAL FINANCE

Retirement law lets employers pair
emergency savings and 401(k)s, but
few are doing so I

PUBLISHED SUN, FEB 15 2026.9:30 AM EST | UPDATED SUN, FEB 15 2026.9:49 AM EST

yahoo/finance

When raiding your retirement to pay off

debt might be a good idea

Credit card debt is on the rise. If you're in or nearing retirement, Two -Thirds of Enrollees With an HSA

should you tap your savings to wipe it out? Were Using it to Pay For Current or
Near -Term Out -of-Pocket Expenses
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Innovation
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DC Plan evolution & Alternative assets, guaranteed income

Search quotes, news & videos Q WATCHLIST ‘ |

‘ < Search quotes, news & videos Q WATCHLIST
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= MARKETS BUSINESS INVESTING TECH POLITICS VIDEO INVESTING CLUB'  PRO @ LIVE

THE NEW ROAD TO RETIREMENT

= MARKETS BUSINESS INVESTING TECH POLITICS VIDEO INVESTING CLUB  PRO

CNBC

INSIDE Wealth

THE NEW ROAD TO RETIREMENT

More retirement plans will soon have
annuity options amid what one money
weroe weniTH manager calls ‘the silent crisis of

What the retail boom in alternative financial insecurity’
assets means for risk, liquidity and
portfolio allocation

INSIDE ALTS | FAMILY OFFICES | HIGH-NET-WORTH INVESTING | ADVISORY BOAR

T s —-=—-= More than 4 in 5 workers are interested in purchasing a 7 in 10 workers are interested in purchasing longevity
lifetime income product with their retirement savings. insurance, which is significantly more than when last asked in
2020.
Interest in Purchasing a Monthly Income Product with Retirement Savings : . . . . .
(Participating in workplace retirement plan: 2025 Workers n=489) Interest I(I;; :;;g ng:r;guggI;?r;gzesv\:vzgzri:ic;r(')‘jze 2?251:522?:1:58"7; Savings
mVery interested Somewhat interested Nof interested mAready own this product

83%

Interested

EBRI EMPLOYEE BENEFIT 10
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Social Security

CNBC

Search quotes, news & videos Q WATCHLIST ‘ |

7 in 10 retirees are concerned about the U.S. government

system.

— JOIN
— MARKETS BUSINESS INVESTING TECH POLITICS VIDEO INVESTING CLUB PRO LIVE

PERSONAL FINANCE

making significant changes to the American retirement

Retirees’ Concern Surrounding Scenarios Impacting Retirement

(2025 Retirees n=1,005)

Somewhat concerned

Social Security has ‘no bankruptcy or sveryconcanas  aso

COIIapse in the cards,’ economist says The U.S. government making significant changes to the
American refirement system

— but benefits may change

EBRI

EMPLOYEE BENEFIT
RESEARCH INSTITUTE

Increasing cost of living will make it harder for you to save m

T in 2024)

Among workers concerned about changes to the retirement
system, 6 in 10 are concerned about Social Security benefit

reductions.

Top Worker's Concerns About Changes to American Retirement System
(Concerned about the U.S. government making changes fo the refirement system: 2025 Workers n=840)

Changes that would reduce your Social Security retirement _ 60%
benefit °
Increase to the age at which you would qualify for _ 499,
Social Security or Medicare °
Changes that would reduce your Medicare benefit _ 42%
Increased taxes for Social Security _ 39%

11
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Culture shift 8 401(k)s are cool!

(:(: Search quotes, news & videos WATCHLIST f} | SIGNIN

IN

— Jol JoiN
— MARKETS BUSINESS INVESTING TECH POLITICS VIDEO INVESTING CLUB PRO LIVESTREAM

PERSONAL FINANCE

\()G' E' First the quarter zip, now a ’401(k)
mullet’ — what Gen Z trends say about

the economy

PUBLISHED SAT, FEB 7 2026-9:30 AM EST | UPDATED SAT, FEB 7 2026.11:02 AM EST

T-Pain &
November 18, 2025 - /2 Club Husband - T-Pain - @

401k and a quarter zip

Photo: Getty Images

HAIR

All the Hottest Guys Have the 401k Mullet

BY CHRISTIAN ALLAIRE
January 21, 2026
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2026 Workplace Outlook: 11 Trends
Shaping Future of Plan Design

Jason Jagatic
Fidelity




Pushing through Uncertainty

2026 Workplace Outlook: 11 Trends Shaping the Future of Plan Design

EBRI / Milken Institute Retirement Symposium | March 19, 2026

INVESTMENTS









Before the bridge

85% growth Bridgeto andfor
(190Q;1930Y} the future

Isolated & IS It even
constrained possible?

1igu” Gentury excerpt fromSan Ffancisco 18651932,/ K I LJG SN 0.« @[ AFS | YR 2 2 NJé >+ 1.ddz0 t5A Ok Gd'2y &SI NJ mdy ¢


http://www.foundsf.org/Downtown_Scenes_Early_20th_Century
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The engineering challenges were extraordinary

Toppling winds

Unprecedent foundation depths

The Great Depression




Leaders chose to act anywaylespite the lack of clarity
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Innovations only because work
had begun:

A A new kind of suspension cable

A Pioneering safety practices

A Brandnew aerodynamic engineering
concepts




A symbol of what is possible

Taking action created the clarity. Momentum fueled the innovation.

The retirement industry is in a similar stajeeady for the next level of growth.

20



The retirement analogue

—_— Transition to decumulation
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Jason Jagatic
Head of Workplace Research & Thought Leadership

A Benefits Experts, Behavioral Scientists,
Researchers, Storytellers

A Largest record keeper: ~50 M Americans and 30K
clients




It all starts with understanding the current state

11 trends shaping the future of plan design

2026 Workplace Outlook

https://fidlink.info/4s
ObtAD ¢ Fidelity
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Section 01:

Participation &
Engagement Trends




Growth of auto enrollment (AE) is driving higher plan participation

Growth of Auto Enroliment rates over time A 45% of plans use AE[g 25 percentage
60% points over the past 15 years.)
A Expect rise in the coming yearSECURE
. 2.0 requires new plans to auto enroll
employees, as of 2025

0% A Employers without auto solutions
should conside2 LJG A YA T Ay 3
design to remove friction for employees.

0%
2010 2015 2020 2025

— 00 plans using AE

26 Source: FidelityecordkeptR I (I = | dzii2 az2fdziAz2ya Fylfteara Fa 2F {SLIWSYOSNI HAHpPO®



Engagement is an important additional consideration

e Defining engagement levels

A UnengagedNo contact in at least
12 months

A EngagedBasic service and transactions via
NetBenefit® website or inbound phone
contact

A Highly engagedEngagement with financial help
via digital and live/virtual education, tools, and
planning

27 Source: Fidelityecordkeptdata, auto solutions analysis as of September 2025.

Engagement level by enroliment type

m Highly Engaged

m Engaged

Unengaged

44%

8%

Auto enrolled Participants who
participants proactively enrolled



Pairing education & auto solutions
for higher participation and engagement

Average Participation is the first Engaged
balance for engaged employee step, butengagements employees are
the goal. 3
participants are highly Y2Y(GK&AQ 462N

for unengaged )
employees engaged. emergency savings

28  Source: FidelityecordkeptR I I = O2y iNAO6dziA2y | ylfteaArda a 2F {SLWGSYOSNI Hnup®
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Balances &
Contribution Trends
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Average contribution rates have reached neacord highs

Employee and employer combined deferrals

Average employee

- contribution:

13.9% 13.9% Average employer
contribution:

13.4%

12.9%

Average employee

0 i : .
/6% 11.6% 11.7% Cont”butlon.
11.3%
Average employer

10.8% contribution:

2017 2019 2021 2023 2025
—Corporate DC deferrals (e.g., 401(k)) —Tax-exempt market deferrals (e.g., 403(b), 457)

Source: Fidelityecordkeptdata, contribution analysis as of September 2025.

9.5%

4.7%

8.5%

3.2%



Strategic auteenrollment default rates and automatic increase
programs (AIP) drive greater retirement readiness

Most popular match formulas

100% to 3%, 50% next 2% 100% up to 4% 100% up to 5% 100% up to 6%

m % of plans offering that match formula

@ Match formulas have consolidated, with the top 4 formulas now represemi®g of all retirement

plan match structuresAll of these formulas qualify &afe Harbor designs.

31 Source: Fidelityecordkeptdata, match analysis as of September 2025.



Roth adoption is growing across the workforce

Most plans offer Roth: Employee engagement matters more than age:
Nearly 95% of plans now offer a Roth 401(k) option, Engaged employees are 4.5x more likely
driven in part by SECURE 2.0 requirements to take advantage of a Roth optidn

=ngaged | -+
Unengaged - 5%

m % of employees utilizing Roth

95%
2020 2025
m Offering Roth m No Roth option Overall average Roth 401(k) adoption rate: 17.5%

1. Fidelity Investments Q3 2025 401(k) data based on 26,000 corporate DC plans and 24.8 million participants as of Sepfeifihese2figures include the advissold market but exclude the taexempt

32 2. Fidelity record kept data, Roth 401(k) participants analysis as of September 2025.

YIENlSGd 9EOf dzZRSR FNRBY (KS o6SKF@PA2NIf &Gl GA&GAOA | Nijeey/2ylidzh f ATASR RSFAYSR O2y(NRhodziAzy L Fya yR LEIlya F2NJ CARSE
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Section 03:;

Withdrawal Trends




Early withdrawals continue to rise across DC plans

Hardship withdrawals have risen over 2% since 2021

74%o0f hardship withdrawals amourb

less than $2,000

5.7%
5.0%

4.4% _
The top 3 reasongForeclosure/Eviction
3.5% Avoidance, Medical Costs, and
Education)account for nearly 75%

Percentage of employees
initiating withdrawals

Employees without adequate
emergency savings abx more likelyto
initiate a hardship withdrawal

2021 2022 2023 2024

—Hardship withdrawals

1. Fidelityrecordkeptdata, loan and hardship utilization analysis as of December 2024.
34 2. Fidelityrecordkeptdata, DC hardship withdrawal analysis as of August 2025.
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SECURE 2.0 withdrawals show no significant rise in plan leakage yet

235007 Although transactions are increasing, total money out remains flat 2

$20,000 4%

$15,000 3%

$10,000 2%
SECURE 2.0 live

$5,000 1%

a - i 0%

Jan-21 Apr-21 Jul-21 Oct-21 Jan-22 Apr-22 Jul-22 Oct-22 Jan-23 Apr-23 Jul-23 Oct-23 Jan-24 Apr-24 Jul-24 Oct-24 Jan-25 Apr-25 Jul-25

B Average money out per transactiofhardships, BN Transaction volume BN Total money out
in-service withdrawals, loans, and SECURE 2.0 withdrawals)

Almost 9K planfave adopted SECURE 2.0 withdrawals with more H8Aheligible participants.

One and a half million withdrawals have been taken across 6K plans and 566K participants.

FidelityrecordkeptR I G = {9/ ! w9 Hdn HAGKRNI g+ f FyltéaAaa a 2F ! dz3dz2a0 HnHp®
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Section 04:

Investments &
Broader Benefits




Sponsors have been honing their investment plan lineups
over the past decade

-27%

—

_ 26 -17%
Median number of 23 22 —— 22
. 21 21 2121
investments 19 2020 1919 019 ig4g - 18 20
offered in 401(k) L7 16 16 15
plans, by plan size
In assets

H 2015 W 2025
LS,L‘C)@ @/55@ /5,\9@ /s,f)\h /560@ 'Qb/gj% 56?9* O\‘e(’b\\
Sqf? 5‘9“\ (,:?'\/0Vh 51‘3@ «5‘90@ 2

options in their lineups in the next 12 months.

However,27%o0f plan sponsors state that they intend to increase the number of investment

Fidelity Investments 401(k) data as of June 30, 2025. These figures include the-saoldisnarket but exclude the taexempt market.



Target Date Funds (TDFs) remain the dominant investment option in 401(k
plans

% of 401(k) participants holding 100% or 0% equity

14.7%

12.0%

Portfolio diversification has
improved

95%

10.2%
9.1%

Of plans use target date
funds (TDFS) as the
Qualified Default
Investment Alternative

(QDIA)

2014 2016 2018 2020 2022 2024 2025
m 100% equity m 0% equity

Fidelity Fidelity Investments 401(k) data as of September 30, 2025. These figures include thesaliVisarket but exclude thtaxexempt market. Data represent all TDF vehicles (e.g., mutual funds, CITs,
managed accounts). Diversification and asset allocation do not ensure a profit or guarantee against loss.



Going beyond DC plans

Offering more than a DC plan could drive better outcomes for Fidelity participants andgalasors.

1. Healthier savings behaviors | 2. Higher participation rates ! 3. Higher engagement levels

Percentage of participants Percentage of
actively contributing to a retirement plan i participants highly
the last 12 months engaged with Fidelity

Average participant
contribution rate

Participants
with only a
DC plan

89% 51%

+2.6% +6%

95%

+13%

64%

Participants with
multiple benefits 0
(Health, Equity, 1 1 . 2 /0

Emergency Savings)

Fidelityrecordkeptdata on 16.9 million participants who utilized a single product DC compared to 4.4 million participants who utilized mere thdN® RdzOd ® t NR RdzOG& Ay Of dzRS 5/ % 1 {!x2 {d201 ttly {SNBAOS:
39  benefit choice), DB (future benefits or currently in pay), nonqualified plans, health & wellness (Fidelity health béemfiticl 2 y f @ 02 | YR 9ESOdzi A 88 { SNBAOSa® 5+ G Fa 2F WdzyS onif Hnupo®
* Highly engaged participants engaged with financial help via digital and live/virtual education, tools, and planninthevghst year.
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Continue to drive
access & engagement

Balanceshort-term
andlong-term for
savers

Continue to provide
safe harborsandclear
guidanceto
employers

@)

ProvideAutomatic, but
Personalizeable
Experiences

Support those in
retirement

Continuepublic-private / 2y AaA RSNJ Ay R
partnerships holistic needs
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Thank You!




Learn more

11 trends shaping the future of plan design

2026 Workplace Outlook

https://fidlink.info/4s
ObtAD ¢ Fidelity
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Disclosures

For plan sponsor and investment professional use only.

Unless otherwise expressly disclosed to you in writing, the information provided in this material is for educational pompyogesy viewpoints expressed by Fidelity are not intended to be used as a primary basis for your

investment decisions, are based on facts and circumstances at the point in time they are made, and are not individymiied @ dzf | NAT SR (2 @&2dzx &2dzNJ LI FyX 2NJ 82dzNJ LI | yQa LI NOGAOALI yda 2N o6
representatives are not acting in a fiduciary capacity, and nothing in this material constitutes impartial investmentendiéicey within the meaning of the Employee Retirement Income Security Act of 1974 or the Internal

Revenue Code of 1986, both as amended, or any regulations or other guidance thereunder. Fidelity and its representaiaesatanflict of interest in the products or services mentioned in this material because they have a

financial interest in the products or services and may receive compensation, directly or indirectly, in connection wigiméherment, distribution, and/or servicing of these products or services, including Fidelity funds, certain

third-party funds and products, and certain investment services.

Fidelity does not provide legal or tax advice. Before making any investment decisions, you should consult with your ssnpiaidvisors and take into account all of the particular facts and circumstances of your individual situation.

Fidelity and its representatives may have a conflict of interest in the products or services mentioned in these mataniatstbeg have a financial interest in them and receive compensation, directly or indirectly, in connection with the managdestnienttion, and /or
servicing of these products or services, including Fidelity funds, certainghitd funds and products, and certain investrheprvices.

Keep in mind that investing involves risk. The value of your investment will fluctuate over time, and you may gain onéyse mo

Views expressed are as of January 2026, based on the information available at that time, and may change based on rherietratitiins. Unless otherwise noted, the opinions provided are those of the speaker or author and not necessarily thedityof Fid
Investments or its affiliates. Fidelity does not assume any duty to update any of the information.

Target date investments are generally designed for investors expecting to retire around the year indicated in each inRetmenf he investments are managed to gradually become more conservative over time. The investment risk of each targestdeetin
OKIFy3aSa 20S8NJ GAYS a (KS AygSaidySyidqa |aasSi |t 20l linakes, indlédingtEaSoh etuity eiidfixeliopr@eSraastviats in the U. NEhd abmd 2aBdimiay bié 8ubjécitdriske @ssotitilahl/ésting i@ high ¥  ( K
yield, small cap, and foreign securities. Principal invested is not guaranteed at any time, including at or after them&e@tm G | NAS G Rl G6Sa @

Screenshots are for lllustrative Purposes Only.

Diversification and asset allocation do not ensure a profit or guarantee against loss.

Fidelity, the Fidelity Investments logo, and NetBenefits® are registered service marks of FMR LLC.

Fidelity Brokerage Services LLC, Member of N\MBEQ00 Salem Street, Smithfield, Rl 02917.

National Financial Services LLC, Member NYBE245 Summer Street, Boston, MA 02110.

Fidelity Distributors Company LLC, 500 Salem Street, Smithfield, Rl 02917.
© 2026 FMR LLC. All rights reserved.
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Panel Discussion: Innovations and FinTech
Developments that Help Savers Help Themselves

WE ;'4? =

Elizabeth Heffernan Dario Fusato
Micruity Savvly

4
Jeffrey Snyder
Broadcast Retirement
’ Network

>
Abdul Al -Asaad David Ramirez
Basic Capital ForUsAll




SAVVLY

Retirement Savings

$$$ Age 80 | Age 85 [ Age 90 [ Age 95
‘ |

$$

Longevity

Traditional Retirement Assets Benefit

$
40 45 50 55 60 65 70 75 80 85 920 95 100



Networking Break

Thank you to our Sponsors!
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Optimizing Retirement Accounts: HSA, Roth,
In-Service Rollover, IRA, Lost Accounts

Romi Savova Debby Moorman Jason Herman Rich Linton
PensionBee Inspira SecureSave Empower




EBRI Research Presentation and Table Dialogue:
Intersection of Saving and Spending

A
Craig Copeland
EBRI




Impact of Credit Status on
401(k) Plan Behavior:

B CNEE Integrating Credit Bureau and
EBRI RESEARCH INSTITUTE 4 Ol (k) Plan Da’[a

Craig Copeland, EBRI



Background

A Financial factors outside of a defined contribution (DC) plan can have a

significant impact on what happens within the plan. A better understanding

of what affects participant behavior can allow for interventions to help
alleviate this impact.

A This work builds on joint research between EBRI and J.P. Morgan Asset
Management focused on spending and DC plan behavior. This analysis
all ows for the complete examination ¢
understand how point-in-time credit status as well as status changes over
time are correlated with different outcomes within DC plans.

A Matched 401(k) plan participant data with credit information from

Transunion, with all data being at the end of the respective year, are used In
this analysis.

EBRI g Preliminary Results 50




Outline

Cross-Sectional Results

A Contribution rates and plan loans by credit scores
A Contribution rates and plan loans by credit card utilization

Longitudinal Results (three-year period)

A Credit score changes after plan loans
A Plan loans after changes in credit card utilization
A Contribution rates and plan loans after a mortgage delinquency

Takeaways

EBRI grgumer Preliminary Resuilts

51




EBRI EMPLOYEE BENEFT
RESEARCH INSTITUTE

CREDIT SCORES

52




800

700

600

500

400

300

Credit Scores of Active 401(k) Plan Participants, by Age and Salary
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Note: Credit scores range from 300-850.

Source: EBRI Integrated 401(k) Plan and Credit Bureau Database.
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Average and Median 401(k) Plan Contribution Rates, by Credit Scores

12.0%
10.2%

10.0%
8.1% 8.0%
8.0%
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6.1%
6.0% 5.4% 5 204 5.7%
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4.0%

2.0%

0.0%

Subprime (300-600) Near Prime (601-660) Prime (661-720)  Prime Plus (721-780) Super Prime (781+)
m Average Contribution Rate Median Contribution Rate

Source: EBRI Integrated 401(k) Plan and Credit Bureau Database.
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Percentage of 401(k) Plan Participants Who Have an Outstanding 401(k)
Plan Loan Balance, by Credit Scores

40.0%

35.9%

35.0%

28.9%

30.0%

0
29.0% 21.5%

12.7%
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m Percentage With a 401(k) Plan Loan

20.0%
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10.0%

5.0%

0.0%

Source: EBRI Integrated 401(k) Plan and Credit Bureau Database.

EBRI s, Preliminary Results o



EBRI EMPLOYEE BENEFT
RESEARCH INSTITUTE

CREDIT CARD UTILIZATION

56




Credit Card Utilization Rates of Active 401(k) Plan Participants, by Age

and Salary
Credit Card Usage, by Salary Credit Card Usage, by Age
100% 100%
0
oo 115% 15706 14.6% oo 13.9% 14.4% 13.1% 9.9%
80% 80%
70% 70%
60% 60%
0 27.5% 16.6% 19.0%
so% ~ 18.3%  122% 4,5, 50% ° 17.1% 18.3% °
40% 40%
30% 30%
20% 40.6% 20%
10% 10%
0% 0%
Al <$45k  $45k-<$65k $65k-<$100k  $100k+ 20s 30s 40s 50s 60s
m<10% = 10%-<25% m25%-<50% m50%-<75% ®m75%-<90% = 90%-+ H<10% =10%-<25% m25%-<50% m50%-<75% m75%-<90% = 90%+

Source: EBRI Integrated 401(k) Plan and Credit Bureau Database.
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Average and Median 401(k) Plan Contribution Rates, by Credit Card Utilization

12.0%

6%
100%  9:6% 9.1%

0
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m Average Contribution Rate Median Contribution Rate

Source: EBRI Integrated 401(k) Plan and Credit Bureau Database.
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Percentage of Active 401(k) Plan Participants Who Have an Outstanding 401(k) Plan
Loan Balance, by Credit Card Utilization Rates

50.0%
45.0%
40.0%
35.0%
30.0%
25.0%
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15.0% 12.0%
10.0% 8.4%
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<10% 10%-<25%

m Percentage With Outsatanding Loan Balance

Source: EBRI Integrated 401(k) Plan and Credit Bureau Database.
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Preliminary Results
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Median Credit Score, by Plan Loan Status in 2022, 2021 -2023

800 757 760 765
700 664 655 649 658 654 648 678 673 674
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m2021 =2022 m2023

600

500

400

300

200

100

Source: EBRI Integrated 401(k) Plan and Credit Bureau Database.
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Distribution in the Changes in Credit Scores 2021

Status in 2022

100%
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60%
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New Loan in 2022, but No

9.1%

Loan in 2021
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8.9%

-2023, by Plan Loan

18.2%
9.9%

New Loan in 2022 and a Loan in 2022, but Not a New No Plan Loan

Loan in 2021 One in 2022

Credit Score Unchanged

Source: EBRI Integrated 401(k) Plan and Credit Bureau Database.
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m Decrease in Credit Score
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Plan Loan Incidence and Median Credit Card Usage in 2023, by Change
In Credit Card Utilization (2022 -2021)

90% 18.9% 20.0%
’
80% 77% 18.0%
0 14.8% 16.0%
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60% 14.0%
50% 12.0%
0
10.0%
40%
31% 8.0%
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<-20 -20-<-3 -3-<4 >3-20 >20
Change in Credit Card Utilization (2022-2021)

mm Credit Card Usage-New Loan Credit Card Usage-No New Loan —New Loan Incidence

Source: EBRI Integrated 401(k) Plan and Credit Bureau Database.
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Likelihood of Plan Loan Being Taken or Contributions Being Reduced* in 2023, by
Mortgage Delinquency Status at Year End 2022

35.0%
30.0% 29.2%
25.0%
0
20.0% 16.9%
15.0%
11.5% 11.5% 10.9%
(0]
10.0% 7.0%
5.0% -
0.0%
Mortgage Delinquency in Last 4 Mortgage Delinquency Longer Ago No Mortgage Delinquency
Months of 2022 Than the Last 4 Months of 2022
®m New Plan Loan in 2023 Reduced Contributions in 2023

*Reduced contributions are a larger than a 1-percentage point reduction in the contribution rate.
Source: EBRI Integrated 401(k) Plan and Credit Bureau Database.
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Takeaways

Do Do Do I»

EBRI grgumer Preliminary Resuilts

Understanding what financial factors outside of defined contribution plans impact contributions, taking
plan loans, and other plan behaviors is critical in addressing the barriers to save and to preserve
assets for retirement.

The credit status of workers is strongly correlated with both the level of contributions and the likelihood
of taking plan loans.

Specific credit metrics such as the level of credit card utilization and the incidence of a mortgage
delinquency signify the likelihood of a plan loan occurring.

Plan loans are most likely to occur among workers with either improving or declining credit scores,
showing that they can be part of a solution to improve credit scores or can be a last resort.

Preparing for retirement is not just about what is accumulated in retirement accounts, but also the
overall finances of workers. Identifying the indictors of lower likelihoods of accumulating assets can
help with the better design of financial wellbeing programs to help workers improve their finances and
save for retirement.
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Motivation

Wealth is a key indicator of financial security and retirement readiness.

A Comparing the Millennials, Generation X and the Baby Boomers at the same ages
shows both how much wealth they are accumulating and how ownership and levels of
specific assets and debt may differ.

A These differences matter for policymakers, retirement plan sponsors, and the financial
services industry.

A As a result, this research helps inform better policy, benefit design, and financial well-
being decisions.
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Overview

Generational Comparisons of Family Net Worth, Assets & Debt Between:

A Baby Boomers (born 1946-1964)
A Generation X (born 1965-1980)
A Millennials (born 1981-1996)

Results are taken from the following waves of the Survey of Consumer
Finances, fielded every 3 years (results are in 2022 dollars):

A Baby Boomers: 1989
A Generation X: 2007 Family reference person aged 27-41

A Millennials: 2022

** Note results are a O6snapshot in timeod. Net Worth doc
much more common for earlier cohorts, or Social Security. All results are reported in 2022 dollars.
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EBRI

Median Net Worth, Assets and Debt

$300,000
$253,178 $259,798

$250,000
$200,000
$163.051
$141,440
$150,000 $129.016
$98.960
$100,000
$73.138
$59.894 $57.640
$50,000 .

$0
Networth Assets Debt

2022 Dollars

m Baby Boomers Generation X  ® Millennials
Source: EBRI estimates from the 1989, 2007, and 2022 Survey of Consumer Finances. Net Worth is for the full sample; Assets & Debt

include only families who held assets and/or debt. Median values are in 2022 dollars.
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Median Values of Net Worth, by Income Quartile
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$295,345

$129,5775139,200

$107,901

$64,400
$34,192 $32 29
$2,306 $7,441 $9,060 -y

1st Quartile 2nd Quatrtile 3rd Quartile 4th Quartile
m Baby Boomers Gen X = Millennials

Source: EBRI estimates from the 1989, 2007, and 2022 Survey of Consumer Finances. These comparisons are made given
the income distribution within that generation, not an absolute cut-off between generations. Median values are in 2022

dollars.
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Ownership of Select Assets
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Source: EBRI estimates from the 1989, 2007, and 2022 Survey of Consumer Finances
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Median Values for Select Asset Categories, Given Asset Ownership

$120,000 $112,600
$100,000
_— 390$83,284
., $80,000 ’
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$40,000 $32,740

$28,620
$20,715 $21,674

$20,000 Sl $10,145 .

$0
Account-Based Retirement Stocks Home Equity

m Baby Boomers Generation X m Millennials

Source: EBRI estimates from the 1989, 2007, and 2022 Survey of Consumer Finances. Stocks include equity held in both
retirement accounts and non-retirement accounts Estimates are given asset ownership and in 2022 dollars.
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EBRI

Median Retirement Account Balances, by Income Quartile
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m Baby Boomers Gen X mMillennials

Source: EBRI estimates from the 1989, 2007, and 2022 Survey of Consumer Finances. Estimates are given retirement
account ownership, which includes DC plan and/or IRA holdings. Comparisons are made given the income distribution within that generation,
not an absolute cut-off between generations. Median values are in 2022 dollars.
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Ownership of Select Debt
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Source: EBRI estimates from the 1989, 2007, and 2022 Survey of Consumer Finances.
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EBRI

Median Values for Select Debt, Given Debt Ownership
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Student Debt Debt Secured by Primary Residence

m Baby Boomers Generation X ®m Millennials

Source: EBRI estimates from the 1989, 2007, and 2022 Survey of Consumer Finances. Estimates are given
debt ownership and reported in 2022 dollars.
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Median Student Debt, by Income Quartile
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Source: EBRI estimates from the 1989, 2007, and 2022 Survey of Consumer Finances. Estimates are given a positive
student debt balance. Comparisons are made given the income distribution within that generation, not an absolute cut-off between
generations. Medians are in 2022 dollars.
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Main Takeaways & Future Research

Between the ages of 27 and 41.:
A Millennials had the highest net worth and total assets, and the lowest total debt.

A Millennials were the most likely to hold retirement accounts and had the highest median value in
them and were less likely to own homes.

A While Millennials had only slightly higher median student debt than Generation X, they were
much more likely to have it. This debt was significantly higher in the lowest and highest income

guartiles.

This snapshot in time shows Millennial wealth ahead of Generation X and the Baby
Boomers at the same ages. How Millennials fare as they age will be examined in future

research.
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Employee Benefits for Caregivers:

Would have
used

Benefit Offered (if offered)
Flexible scheduling 51% 90% 76%
Unpaid leave 50% 55% 43%
Paid family medical leave 43% 57% 74%
Mental/behavioral health coverage 41% 46% 55%
Remote work or telework 38% 88% 66%
Employee assistance program (EAP) 36% 45% 50%
Reducing from full-time to part-time 36% 78% 52%
Vacation/leave donation sharing program 32% 61% 55%
Job sharing/reduced worked load 25% 72% 49%
Specialized caregiver service 14% 71% 619%

Source: Harrington, E. & MclInturff B., Public Opinion Strategies (2021). Working while caring: A National survey of caregiver
stress in the U.S. workforce. Rosalynn Carter Institute for Caregivers. rosalynncarter.org/wp-content/uploads/2021/09/210140-
RCI-National-Surveys-Executive-Summary-Update-9.22.21.pdf
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